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Assign an ISBN (International Standard Book Number) to your book.

This is a 13-digit code often seen in the copyright page and also on the barcode of a resource to enable its
tracking and purchase.

This code helps to identify your book.
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Contact the British Library and register your book.

As the author, doing this not only brings it to their attention, but it also allows for book rights.
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The Society of Authors always welcomes new members and is a good platform to explore.
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What's your why?
Why was the book written?
What was your inspiration and what is its purpose?

Being mindful of this information can help in discussions with people in the street, on forums and
in book clubs.
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Promote your book to all and sundry.
Do not be ashamed to overpromote.
Be it online or in-person, you never know who knows who!

Think of contacting local and national press.
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Consider contacting The Guardian Book Review and specialist organisations who operate in the same field as
the content of your work.
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Register for an author’s account on Amazon.

Book sales can be tracked and an author profile can be added so people can find out more about you.
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Advertise your work on social media.

Keep up to speed with what is trending and include related hashtags such as #WritingCommunity and
#BookLoversDay
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Don’t be a stranger to your local bookshop.

Fellow book lovers will be only too happy to help, whether you are visiting an independent store or
a national organisation such as Waterstones.

The Waterstones website has its own helpful section for publishers and authors, with additional
information on how to get published.
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Notify local radio stations of your work; they may wish to feature you or may have additional contacts for you.
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Many agents and publishers can be found in the Writers' Handbook.

This resource contains a wealth of information.
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Keep an eye out for literary events, book clubs, forums and chats to promote your work.
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Ask your employer if your book could be displayed on their premises where there is frequent footfall.

Having your publication on display in the reception area, for example, ensures it is on view to visitors
to the building.




